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MoneyWeek Is the must-read magazine
for everyone who wants to protect
and grow their wealth —and enjoy It.
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MONEYWEEK BRINGS YOU...

MoneyWeek were not doing a great deal of
proactive Search Engine Marketing (SEM].
Incremental subscriptions were mainly
generated through traditional marketing
and direct mail campaigns.

MoneyWeek had a main website which was
generating modest volumes of subscriptions
to the magazine.

MoneyWeek were aware that they were
missing out on a huge opportunity to sell
their magazine to the thousands of people
using search engines to source investment
and financial news on a daily basis.

Jellyfish were asked to produce an all
encompassing PPC campaign, which utilises
the depth and wealth of content available
from the magazine, to attract incremental
magazine and email newsletter subscribers
at a fixed Cost Per Acquisition (CPA).

Produce a sales focused campaign site,
using a combination of archived articles
and downloadable PDF supplements,

to facilitate the PPC traffic generated
from the campaign.

Set up PPC campaigns across the three
major networks - Google, Yahoo (at the
time Overture) & MSN.

Manage the PPC campaign to a fixed
CPA for both magazine and Email
Newsletter subscribers.

Allocate a dedicated Account Manager

to manage all aspects of the campaign
including, but not exclusive to; keyword
generation, ad copy writing, campaign
performance analysis and management,
campaign site management and reporting.

All of the above was provided at absolutely
no cost to MoneyWeek. All MoneyWeek

were required to pay for were the newsletter
and magazine subscribers acquired

through the campaign at the agreed fixed
Cost Per Acquisition.
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AD EXPOSURE - SITE EXPOSURE ”

The MoneyWeek campaign continues to
achieve an ever growing volume of magazine

subscriptions, at a fixed CPA.

As a by-product of this, the MoneyWeek brand
also achieves exposure on the search engines
around 16,000,000 times per month, with
approximately 60,000 visits to the campaign
site. This level of exposure has made the
MoneyWeek brand synonymous with private

investor news on the internet.

With a significant contribution from the
Jellyfish PPC campaign, MoneyWeek has now
become the best-selling financial magazine
in the UK. (ABC results, August 2008].

Toby Bray, Managing Director of MoneyWeek
confirms: “A third of our new subscribers
now come from the Jellyfish PPC campaign.”

EMAIL SUBSCRIPTIONS — MAGAZINE SUBSCRIPTIONS —

Along the way MoneyWeek has been
recognised by the Periodical Publishers
Association ([PPA] winning the reputable

title of Subscriptions Magazine of the Year. /\/V /\A//\
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We have been working
with Jellyfish for
As part of our service Jellyfish provide: over 4 years [since mid-2004].

A structured PPC campaign (in accordance I have always found them

with Jellyfish's meticulous methodologies) extremely professional and
across all major networks. easy to work with.

A free, fully managed and hosted
campaign site with full integration with
the fulfilment house.

Regular recommendations of subject
matter that can be used to create new
supplements and landing pages, identified
through analysis of the metrics and user
behaviour on the campaign site.

Monthly on-site meeting with the

Account Manager and quarterly strategy
meeting with the Account Director and MoneyWEEK
Account Manager.

Unlimited access to the Account Manager
via telephone or email.

The ability to conduct multi-variant

testing including, multi offer testing,

multi landing page testing, copy testing s e E

and Call-to-Action (CTA) testing. TOBY BRAY = ittt o e gt
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